Governmental amendments discourage the funding of the media sector
The government approved on 31 May 2007 amendments that further regulate and restrict the relations between private businesses and the media sector, jeopardizing the incomes that media companies receive through marketing. The government decided to put forward a draft law that amends the Law on sponsorships, which has as a net effect the decrease of sponsorship and marketing that businesses will do through the media. In fact the amendments make provisions that regulate the amount tax deductible expenses that private companies can do on marketing and sponsorship. 
This draft law stipulates that expenses on publicity and representation should not exceed the 1% of the yearly budget. Moreover general sponsorships that exceed 3% of the profits of the companies and sponsorships paid to the press that exceed 5% of the profits of the companies are not considered tax deductible. Previously the percentages were 4% and 10% respectively. This means that different companies will refrain from spending more than 3% of their profits on the electronic media and more than 5% on payments for the press. Therefore with this draft law the government diminishes the expenditures that private businesses do on media marketing, therefore putting at risk the main source of income of the media sector. 
Payments received for marketing make up the bulk of the revenues of the mass media whereas revenues from subscriptions and the prices of the newspapers are very small. Hence, this initiative of the government endangers the sustainability of the media institutions. If compared with neighboring countries or other countries of the same size and level of economic development like Albania, it is very obvious that the amount of money spend in media marketing in Albania is extremely low. This means that the revenues of the Albanian media are already very fragile. 
