Surveys and polls: an increasing trend in the Albanian media
Surveys and polls have recently increasingly more present in both the electronic media and the press. Most newspapers organize frequent public opinion polls that ask for the stand of the public on particular rising questions and problems or try to figure out the popularity of certain public figures. The same goes on with the electronic media. Different television programs have organized systems of voting and even of providing comments and questions through mobile phone text messages, emails or webpage forums. 
This is a welcomed phenomenon because it shows that the media is naturally trying to establish stronger links with the reader and the viewer by providing more room for their opinion and feedback. Besides it shows that the media is becoming more democratized and depended and sensitive to the opinion of the public. Such polls provide an outlet for the public to have its say in the media and demonstrate that it is not only the media that shapes the public agenda; it can also be the other way round. 
Together with the polls, surveys have also have appeared more frequently in the Albania media. Substantial coverage has been dedicated to the publication of several professional surveys and research by organizations such as the Freedom House, Transparency International and the World Bank. These surveys have not only been reported but they have also been commented by different media analysts and have been scrutinized and interpreted in different television programs. This shows a development of the investigative journalism in Albania and an increase of the reliance for information on authoritative professional resources. 

Nevertheless this current trend presents several setbacks and dangers. Polls and surveys tend to be rather sophisticated and call for more advanced expertise in covering them. Journalists that deal with these polls and surveys need to have a solid background on research methods in order to produce, understand, analyze and interpret properly them. Otherwise the media might easily fall prey of push polls, misinterpretation and misunderstandings in reporting them. 
